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An information system is a set of interrelated components that collect (or retrieve),
process, store and distribute information to support decision making and control in an
organization.

(a) Explain FOUR (4) activities involves in information system with appropriate
example in organization.
(16 marks)

(b) Draw the Information Systems dimensions.
(4 marks)

Discuss with examples FOUR (4) systems which support different groups or level of
management in organization.
(20 marks)

(2) Discuss FIVE (5) competitive forces which shape the future of a firm.
(15 marks)

(a) Sketch Porter’s Competitive Forces Model to provide general view of the-
firms, its competitors, and the firm’s environment.

(5 marks)

Ethical, social and political issues are closely linked. Organization uses a model to
illustrate the dynamics that connect ethical, social and political issues raised by
information systems.

(a) Describe FIVE (5) moral dimensions exist in organization.
(10 marks)

(b)  Discuss with examples FIVE (5) process in ethical issues.
(10 marks)
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You will start a market research company with a single business partner. Therefore,
you and your business partner need to identify the hardware and software needed for

the company.,
(@)  Discuss FIVE (5) factors of competitive forces model for IT infrastructure
investment should play into your decision.
(15 marks)
(b)  Sketch a competitive forces model for IT infrastructure investment to provide
general view of internal and external market factors.
(5 marks)
(a) Describe TWO (2) major types of E-Commerce with appropriate example in
organization.
(10 marks)
(b)  Explain FIVE (5) e-Commerce business models that enable an organization to

add extra value to their existing products and services through Internet.

(10 marks)
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