
II II 

, < 
UNIVERSITI TUN HUSSEIN ONN 

MALAYSIA 

PEPERIKSAAN AKHIR 
SEMESTER II 
SESI 2009/2010 

N A M A MATAPHI A.IARAN 

KOD M A T A P E L A J A R A N 

K U R S U S 

TARIKI-I P E P E R I K S A A N 

J A N G K A MASA 

ARAIIAN 

E - D A G A N G 

BPB 3143 

3 BPB 

A P R I L / M E I 2010 

2 JAM 30 M I N I T 

B A H A G I A N A 
J A W A B S E M U A SOALAN 

B A H A G I A N B 
J A W A B SATU (1) SOALAN 
SAIIAJA D A R I P A D A DUA (2) 
S O A L A N 

KHRTAS SOALAN INI MENGANDUNGI 6 Ml KA SURAT 



I II IJ 

l i i 'A 3 143 

BAIIAGIAN A (30 m a r k a h ) 
PART A (30 murks) 

SI P a k a r p c r c a y a h a h a w a pasa ran c - d a g a n g clan p e m b a n g u n a n n y a akan te rns 
b e r k e m h a n g pada t ahun akan d a t a n g dan a k h i r m a akan m e n j a d i p c n d e k a t a n 
p i awa i bagi setiup inclustri. 

(a) N v a t a k a n DIJA (2) ciri t ekno log i e - d a g a n : y a n g m e m b a w a kepada 
p e n i n g k a t a n p e n g g u n a a n n y a d i k a l a n g a n p e r n i a y a a n dan p e n g g u n a . 

(2 m a r k a h ) 

(b) Nvatakan perbe/.aan brick and mortar dan click and mortar bcscrta 
c o n t o h . 

(3 m a r k a h ) 

01 Expert believed ilnit e-commerce market and deveb ; >ment will keep rising in the 
coming wars and e-commerce will eventually bea nie a standard approach to 
ever)' industry. 

kij State TW O (2) features of the e-commera• technologies that lead its 
emergenci in business and consumer. 

(2 marks) 

(h) State the diperences between brick and mortal ami dick and mortal' with 
an example. 

(3 marks) 

S2 (a) D u a k o m p o n e n y a n g t e rdapa t di da l am c - p a s a r a n vdYah front end dan hack 
end. 

N v a t a k a n T I G A (3) aktivit i y a n g terl ibat da l am k o m p o n e n tersebut 
be se r t a c o n t o h n y a . 

(3 m a r k a h ) 

(b) I c r a n g k a n p roses disintermediation dan reintermediation d engan 
m e n g g u n a i u i n g a m b a r a j a h y a n g b e r s e s u a i a n . 

(5 m a r k a h ) 
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02 (aj Two components in e-marketplace arc front end and hack end. 

Describe THREE (3) e-marketplace acfivilir involved in both of the 
components and give an example oj each. 

(3 marks; 

ih) Explain disintermediatian and reintermediaiion process using appropriate 
diagram. 

(5 marks) 

S3 (a) Bagi k c b m y a k a n p c n g g u n a da lam ta l ian . c - d a g a n g bcrka i tan dengan 
pe runc i t an internet , atau dikcnal i j u g a scbagai pe runc i t an da lam talian atau 
e - runc i t . 

N y a t a k a n D U A (2) kaedah yang d i g u n a k a n bagi m c m b o l e h k a n t c m p a h a n 
secara c-r tm it d i l aksanakan . 

(2 m a r k a h ) 

(b) l e r a n g k a n k o n s e p peng ik lanan da lam tal ian. 
(2 m a r k a h ) 

03 (a) For man) online users, e-commerce is synom minis with Internet retailing, 
also known as online retailing or e-tailing. 

State TWO (2) essential characteristics of the order fulfilment pipeline in 
e-tailing. 

(2 marksi 

(b) Explain the concept of online advertising. 
(2 marksj 

S4 (a) ' l e r a n g k a n ma t l ama t u tama Lapisan Soke : r e r j a m i n (SSL) scbagai 
t ckno log i >ang m c n y o k o n g p e m b a y a r a n da lam | c r d a g a n g a n e lek t ron ik . 

(2 m a r k a h ) 

(b) Kcpe rcay ; an ada lah sal ah satu fak tor pen t ing y a n g m e i n p e n g a r u h i 
p c n g g u n a di da lam pcmbe l i an ba rangan da lam tal ian. 

N y a t a k a n I K i A (3) cara bagi m e n i n g k a t k a n k c p c r c a v a a n di da lam c-
d a g a n g . 

(3 m a r k a h ) 

(c) J c l a skan pc rbczaan sell-side dan buy-side dal m k o n t e k s c - d a g a n g . 
(3 m a r k a h ) 
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(>1 in) Explain lh main gaal of Secure Sockets I.nvc- SSL) as a technology that 
supports pa\ menl in electronic commerce. 

(3 marks) 

(hi Trust is a/> vchological status that influenced the buyer or user to buy the 
product online. 

Stale TIE:HE (3) ways to increase trust in e-> • mmerce. 
(3 marks) 

to Explain die difference between sell-side and buy-side strategy in the 
context a) , < •ommerce. 

(3 marks) 

S3 H-ke ra j aan mcr i i juk kepada penggunaan t ckno lo i Internet sebaga i p la t fo rm 
untuk pc r tuka ran m a k l u m a t , m e n y e d i a k a n p e r k h i d m a t a n clan t ransaks i dengan 
rakya t . pc rn iag ; an dan lain-lain institusi ke ra j aan . 

(a) N v a t a k a n D U A (2) j e n i s e -ke ra j aan y a n g terd spat di Ma lays i a . 
(2 mark all) 

(b) l e r a n g k a n !"I(iA (3) langkah y a n g boleh t i iambi 1 untuk m e n e n t a n g 
a n c a m a n kese l ama tan c - k e r a j a a n . 

(3 markah ) 

(J5 E-government r iers to die use of Internet technology as a platform for 
exchanging in/onmiiion. providing services and iransacting with citizens, 
businesses, and odn r arms of government. 

(a) Stale TWO (2) types of e-government in Malaysia. 
(2 marks) 

(h) Describe I'll REE (3) steps that can he taken to fight e-government 
security threats. 

(3 marks) 
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li A11 ACi IAN IJ (10 m a r k a h ) 
PART B (10 marks) 

S6 Pada tahun 2008. pcrkhidmatan pcrbankan dalam talian tclah bcrkcmbang pcsat 
dengan bilangan pembayaran mcnerusi pcrkhidmatan ini bertambah sebanyak 
22.3 juta atau 57" o kepada 84.9 juta. Nilai transaksi pula bertambah di antara 
RM 206.6 billion atau 49.4 % kepada RM 624.1 billion. Sccara umumnya 
perkembangan ini adalah disebabkan oleh peningkatan penarikan kepada nilai 
transak si yang dilakukan oleh pcngguna korporat. 

(Sumber: The Star, Khamis Mac 26. 2009) 

(a) I luraikan TIGA (3) faktor yang mcnd( : ng kepada pcrkhidmatan 
pembayaran ^ecara dalam talian di Malaysia. 

(3 markah) 

(b) Bincangkan isu-isu yang berkaitan dengan pembayaran dalam talian dan 
cara-cara mengatasinya. 

(7 markah) 

06 In 200,S, In term I /'..inking services continued to gro > rapidly with the number of 
payments made via this channel showing an increase of about 22.3 million or 
57% to 84.9 million in 2008. The value of transactions increased by RM206.6 
billion or 49.4" to RM624.4 billion. Generally the growth is attributable to the 
increase in the value of transactions undertaken by corporate customers. 

(Source: The Stir Thursday March 26. 2009) 

(a) Explain THREE (3) factors that lead the. cits/ ers in Malaysia to use the 
c-pavmem <•nice. 

(3 marks J 

(b) Discuss the issues in e-payments and how to pivi ent it. 
(7 at arks) 
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N7 Di negara ASli \ N , tcrdapat tiga ncgara iaitu Singapura, Malaysia dan Filipina 
>ang m e m p u m a i rangka kcrja undang-undang e-dagang. Rangka kerja ini 
adalah perakuan undang-undang untuk dokumen Icktronik dan tandatangan 
sella menghukuni ienayah dan kcsalahan vang dilakukan di dalam ruang siber. 

(a) Scnaraikau I IGA (3) ciri keselamatan e-dagang bagi mengurangkan 
pcndedahan kepada risiko jcnayah siber di Mala sia. 

(3 markah) 

(b) Bineangkan langkah-langkah yang diperluka mtuk memantapkan pclan 
kese lamatan e -dagang di Malaysia. 

(7 markah) 

(J~ In the ASEAN region, only Singapore, Malaysia mid Philippines have a legal 
framework for < -commerce. These frameworks provide for the legal recognition 
of electronic doi nmenls am! signatures as well as pet alize common crimes and 
offenses committed in cyberspace. 

/a) List THREE (3) e-commerce security features mat are used to reduce the 
exposure m crime risk in Malaysia. 

(3 marks) 

di) Discuss the -reps to strengthen e-commerce. security plan in Malaysia. 

(V marks) 

KERTAS SO A LAN TAMAT 
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